contexts of sustainability and social responsibility, which is a greater challenge still. The
24
Connect project enabled participants to learn about the multifaceted apparel system first hand 25 and report information and experiences to their peers through multimedia channels. Thus, it is 26 connecting experiences and the opportunity for knowledge exchange by reflecting on lessons 27 learned and sharing experiences collectively that becomes important to broadening students' 28 understanding of the fashion industry's "big picture". 3. To encourage students to become active in the campaign for a sustainable future.
37
The Connect project's design offered the opportunity to practice problem based learning 
Review of Literature

45
Overconsumption 46 years has generated sizeable problems related to over-consumption and consequent 48 environmental and ethical impacts. Increased supply and consumption generates volumes of 49 waste, much of which ends in landfill. It is estimated that 95% of global textile waste is 50 recyclable or could be used for energy recovery. In the UK alone, 9,500 garments are discarded 51 every five minutes. 
Sustainability: Issues and Impact
61
Sustainability is the idea that society should operate in such a manner that all our needs 62 could be sustained indefinitely; processes become cyclical where companies and individuals are 63 constantly putting back into use whatever has been created. The idea focuses on a better world 64 not only for the present inhabitants but for future generations and encompasses these core The apparel industry is currently facing three forces which may move the sustainability 76 effort quickly forward (Chouinard, Ellison & Ridgeway, 2011 consumption" (p. 7) will be major influences affecting youth and education worldwide.
97
Therefore, it must be recognized that while change is increasingly rapid and globalization ever 98 more complex, a new and radical approach to education is required (Suárez-Orozco & Qin-
99
Hilliard, 2004). Additionally, Rizvi (2006) argues that with the shifting paradigms of 100 international integration of products and markets, universities must become involved in global 101 practices or "face obsolescence" (para. 4).
102
Internationalization of Education
103
In discussing the effects of globalization on education Suarez-Orozco ( activities (study-abroad, foreign language offerings, international students, visiting scholars, etc.) 116 significantly in the past twenty years (Altbach & Knight, 2007) . Some of the motivations behind 117 this increase is the desire for students to become more culturally aware which may enhance their 118 employability after graduation (Altbach & Knight) . This is particularly important in a global 119 industry which employers may expect their employees to work across borders and cultures. The 
123
Institutions of higher education recognize that within the global knowledge economy they sourcing from more than twenty different countries (Lu, 2015) . U.S. fashion companies will 142 continue to diversify their sourcing with 53% expecting to be more diversified within two years 143 (Lu, 2015) . The industry as a whole is responsible for almost 5% of global trade (WTO). In what they need to know more about and choosing appropriate strategies to achieve this (Allen, 215 Donham & Bernhardt, 2011). Importantly they must also be able to reflect on the process at 
Connect Project
250
The Connect project was developed in response to the need for internationalization and to 251 broaden student's concepts of the global fashion industry. Using PBL pedagogy, the project 252 brought awareness of sustainable fashion innovation to four institutions around the world.
253
The Connect Project provided a contemporary platform for ICT, which motivated 254 students to engage and participate in the debate through the preferred channels of their 255 generation of learners. A webpage, twitter feeds and blogs provided current information to 256 learners at each host university in real time.
257
Role of the Instructors
258
The instructors included experts in different areas of the fashion industry which brought 259 different perspectives to the experience. In the PBL format, instructors are facilitators in the 260 learning process. Barrows (1992) , the theorist behind PBL, states that the role of the facilitator is 261 to model higher order thinking skills by asking questions to encourage students to think deeply 262 about the issue. To achieve this, the facilitator should constantly ask the students "why?" or 263 "what does that mean?" and be careful not to interpret, express an opinion or give information to 264 the student. Facilitators should also challenge the students through questioning to achieve deeper 
Role of the Students
274
The students were selected for this project by each institution through their own selection 275 process. The traveling students were encouraged to reach out to each other before meeting in 276 person to start a dialog and to answer any questions that may arise. Each student was responsible 277 to host the other students while in their respective city. They were also required to create a 278 presentation on fashion in their city which included photographs of buildings, shopping districts, 279 people on the street, inspiration and anything else they deemed of importance to know.
280
Students were required to present during conference events in each country, putting 281 forward their ideas and perspectives as part of exploring the debates in which they were engaged.
282
The project provided rich sources of inspiration that challenged students' current thinking and traveling from site to site. This allowed for students and faculty at the home institutions to follow 294 the journey, read about the issues and ask questions.
295
A unique hashtag was also developed so that the visits could be followed in real time. It 296 was expected that the students would document much more than they posted. The outcome 297 became a global perspective of sustainable innovation in the field of fashion.
298
The Connect Experience
299
In visiting each country the representatives of the Connect project (1) explored local, 300 small and medium sized firms and not-for-profit organizations that champion social 301 responsibility, upcycling, supply-chain transparency and new fashion business models and (2) 302 presented at sustainability events in each university that invited practitioners, entrepreneurs and 303 the academic and student participants to offer perspectives on the importance of sustainability for 304 the apparel industry and debate its future.
305
The visits were determined by the host instructor with a focus on sustainability.
306
Numerous resale shops were visited, each with a different style, target market and business plan.
307
The participants visited three museums (UK, CH, AUS), a conference (UK), a garment and 308 household textile recycling facility (US) and attended (AUS) Fashion Week. They also partook 309 in a series of workshops on upcycling t-shirts and old jewelry and the use of natural dyes.
310
Shopping districts with small retail shops were visited as well as small and large scale 311 manufacturing firms. In between, historic or tourist sites specific to each location were visited 312 and participants documented unique street styles, observed different merchandising techniques 313 and discussed commonalities/differences among the countries. such as Brown and de Castro, gave the students a further opportunity to develop their thinking.
384
The US student blogged:
385
The speakers were incredible. They all spoke about things that they believed were 386 issues in the fashion industry, which is something that I believe all students should be 387 aware of. Some of the large things that were discussed were on the same lines of our 
Evaluation and Discussion
431
The four students were assigned to write reflective statements about their experience on 432 the trip. The reflection was scheduled after the project had concluded so students would have 433 time to internalize the experience and determine what the greatest benefit was to this experience.
434
They were also asked how they might change this project in the future.
435
Participants used adjectives such as "inspiring", "eye-opening" and "crucial" to describe 
440
A major theme throughout this trip was that small businesses were approaching 441 sustainability from a model based on necessity because it was actually easier to implement as a 442 small business. Small production runs, using waste or scrap fabric, creating garments that focus 443 on long term style and not "fast fashion" were only some of the ways the small businesses 444 worked. This observation led one student (CH) to comment "I believe that if we spent all our 445 money on independent designers, it would be a big step towards sustainability and would help Students interviewed owners and workers at retail locations, the conference speakers as 455 well as independent designers. The participants were impressed by many of the people they met 456 in each country. As one student stated,
457
Their passion and drive was catching and I believe it to be an asset that I could never and defined what to learn, using time and resources as needed. Critical to the success of the 508 students learning was the planning and scaffolding for learning through the projects planning 509 which the academic facilitators provided.
510
The Connect student's blogging and the daily information uploaded to the dedicated 511 website also provided knowledge and points for discussion at each home institution. The students 
516
In short, over the eighteen day period, the students learned a lot about their industry, its 517 global nature, and, in particular, the need to move toward sustainable business models, reduce debate. An intensive eighteen day period served to maintain a focus on the topic of sustainability 538 in the apparel industry and as this related directly to their chosen field of study it was perceived 539 by students to be both relevant and impactful to their future careers. The broad span of speakers 540 and exposure to information from across the globe generated awareness of the implications for 541 the environment and the future.
542
Each academic from the participating institutions delivered a lecture on fashion 543 consumption in the US/UK/Australia, thereby providing a broad view of consumption from 544 different cultural perspectives. This helped the students and our web audience to better understand the scope and scale of the problems and challenges that face our industry, the focus 546 of objective 2. Overconsumption became apparent as the common theme of discussion and 547 firmly established the scope and scale of the challenges facing the apparel industry in creating a 548 sustainable future.
549
Objective 3, to encourage students to become active in the campaign for a sustainable 550 future, was realized through student involvement with the organization, Fashion Revolution.
551
Students were keen to be involved with an active campaign and in the UK formed a "flash mob" China has the world's largest Internet user base and is the most active country in terms of 575 social media usage with more than 300 million people using it at any given time (Chiu, Ip & 576 Silverman, 2012). However we found it a challenge to use social media while in China as the 577 country does not support Facebook or Twitter, two of the platforms we were using to connect 578 with followers. This issue served to highlight some of the cultural differences and imbalances 579 that must be overcome in cross border trade and activity.
580
Conclusion
581
The Connect project not only provided an example of how to construct and execute a 582 successful international collaboration based on a PBL structure, but one that also used social The project established that learning about current business practices, interventions, and 589 innovations that begin to reduce the demand, supply, production and consumption impacts of the individuals", which substantiates this conclusion. Not only is it important for fashion's future 595 professionals to gain a broad perspective of the industry they seek to enter, they must develop the 596 requisite analytical abilities and intellectual agility needed to succeed in a globalized 597 marketplace.
598
It is the responsibility of higher education in the field of apparel to provide the tools 599 needed to make change in order to lessen the impact of apparel production and consumption.
600
Institutions and individuals should develop, nurture, debate and contribute to knowledge and 601 research, towards more responsible social and environmental practices in the fashion industry. The valuable shared resource base initiated through the project will continue to grow, 611 providing current material to support learning and teaching. Future collaboration between the 612 partners will further enhance opportunities for students to gain an international perspective of 613 their chosen industry.
